Campaigning for Animal Welfare

What makes a campaign? DOGS DIf® CARS

Look at the following RSPCA
campaign posters.

r
Which parts of the posters do you Make notes!

think are most effective?

In today’s lesson you will be developing your own
animal welfare campaign.
Are there any campaigns that you already know about?

The RSPCA helps animals in England and Wales. Registered charity no. 219099.



Slogans & Headings

Task 1:
Using the ‘Campaign Posters’ worksheet can you come up with _ Task 3:
appropriate slogans and/or headings for each of the five posters? Decide on your target

audience by completing the
‘Who do we need to
influence?’ worksheet in
groups of 5.

Decide which of those
people you could try and
Task 2: influence with your

Decide on an issue for your campaign from the following website campaign

Did you know?
The Animal Welfare Act 2006 came about as a result of campaigning by animal

welfare groups such as the RSPCA. It has changed the lives of millions of animals

GENERATION

The RSPCA helps animals in England and Wales. Registered charity no. 219099.



https://www.rspca.org.uk/getinvolved/campaign
https://education.rspca.org.uk/documents/1494931/0/755_AS_Who_do_we_need_to_influence_1to5.pdf/8f158766-6a04-b410-6187-e1241cd439f3?t=1608288481919
https://education.rspca.org.uk/documents/1494931/0/755_AS_Who_do_we_need_to_influence_1to5.pdf/8f158766-6a04-b410-6187-e1241cd439f3?t=1608288481919

Animals are NOT objects

Watch the Animal Sentience
Video

This video clip is based around the
campaign ‘Animals are not objects’.

How does this campaign make you
feel?

Do you agree or disagree?

What else could the RSPCA do to
campaign this issue?

GENERATION

The RSPCA helps animals in England and Wales. Registered charity no. 219099.



http://www.youtube.com/watch?v=mmXzaqdmCrk

Planning your Campaign

Task 3. Practice presenting your
campaign in preparation to
I 1. In groups, start planning your present in front of the class

. campaign using the first few steps - Do you have any criteria to
Wt b g o on the Campaign journey activity e
sheet.

Who is our target audience?

What will our cas
Eg. poster t

2. Research and produce

lpmmraiet materials for your campaign.

- What will your campaign include?
p ' - Posters?

Has our campaign been successful? How do we know? - L e tte r S ?

- Video Clips?
- Petitions?

The RSPCA helps animals in England and Wales. Registered charity no. 219099.



https://education.rspca.org.uk/documents/1494931/0/755_WS_Campaign_journey_RH.pdf/3fb5c740-1356-e5f3-2b94-a51df0b5a0dc?t=1608288348936
https://education.rspca.org.uk/documents/1494931/0/755_WS_Campaign_journey_RH.pdf/3fb5c740-1356-e5f3-2b94-a51df0b5a0dc?t=1608288348936

Plenary & Assessment

Finally: You must now assess your
classmates’ presentation campaigns.

[ scrvr s |

Campaign evaluation

Criteria:

Does th duction clearly explain the point of the media campaign? Yes/N:

Does th paig approp f Yes/N

Does the group use a range of key vocabulary Yes/N:

he content of the media campaign suitable for the target aud Yes/N:

Is the group well organised? Yes/N:

Are the audio and visual elements of good quality? Yes/N:

Do the speakers or contributors make good ey h the aud Yes/N
8. Is the media campaign interesting? Yes/No
9. Do all members of the group participate in the presentation? Yes/No
10. Does the presentation have a suitable conclusion? Yes/No
1. Would the campaign be suitable to ‘broadcast” to the target audience? Yes/No
12. Does the group respond effectively to questions from the rest of the class?  Yes/No

The RSPCA helps animals in England and Wales. Registered charity no. 219099.

Use the ‘Evaluation Sheet’

for extra guidance.

Extension Task:
Complete the ‘Pets
and the law quiz’

Whose campaign was
most effective?

As a class, you must now
vote and discuss which
campaign was most

D effective.

Can you justify your decision?

What Next?

Create a class display using your campaign work to
showcase to other pupils in the school.

GENERATION



https://education.rspca.org.uk/documents/1494931/0/755_AS_Campaign_evaluation_RH.pdf/6bf8c20e-0be3-097a-ed6a-74400c6dc851?t=1608288398672

